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1. About Interchange
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Interchange Highlights
● Not-for-profit formed in 2003
● Has operated BC-wide program for used oil, oil filters and used oil 

containers since 2003 – antifreeze added in 2011
● Over 250 steward members in BC
● Managed by multi-sector Board of Directors
● Separately incorporated subsidiary will deliver Yukon program

o Adding diesel exhaust fluid to included products
o Also adding all automotive containers

● Mandate is to ensure responsible collection and management of regulated 
products in each jurisdiction



2. Stewardship Plan Status
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Consultation and Plan Submission

● Open stakeholder webinars

● Two ways to provide input on the Plan
1. By completing easy online survey, and/or
2. By written submission 

● Stewardship Plan submission by September 25, 2024

● Plan covers 5-year term, July 1, 2025 – June 30, 2030



3. Program Features



The Yukon Program

Materials included
● Lubricating Oil 
● Antifreeze 
● Diesel Exhaust Fluid
● Empty Automotive 

Containers to 55 litres
● Oil Filters

● Will improve existing service 
accessibility/environmental outcomes

● Provides incentives to facilitate material 
collection and management 

● Leverages collaborative opportunities 
(local government, FN, other PROs)

● Engages local members on Advisory 
Committee

● Responds to changes in markets, 
product use, materials

8



4. Collection



Collection Streams
Commercial (~95% of material)

● Service stations, lube shops, 
large commercial operations 
(mining, forestry, agriculture)

● Businesses arrange collection 
directly with Registered 
Collectors

Consumer (~5% of material)

● Solid Waste Management Facilities 
(SWMFs), HHW Days

● No cost to DIY consumer/small generator

● SWMFs serviced by Registered 
Collectors

● Existing collection infrastructure 
leveraged where possible
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Collection / Incentives Model
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Capture Targets

(Reporting Year)

Material Qty Sold 
(example)

Minus 
Consumed in 

Use %

Minus
Re-purposed 

%

Qty  Available 
for Collection

Capture Target
(% of Qty 
Available)

Lubricating Oil (litres) 100 No available 
data

No available 
data TBD TBD

Antifreeze (litres) 100 No available 
data 

No available 
data TBD TBD

DEF (litres) 100 100% 0% 0 Awareness

Oil Filters (Units) 100 - - 100 TBD

Automotive Containers 
(Kg) 100 - - 100 TBD

● Baseline targets will be established using data collected in Plan years 1 and 2, 
with baselines increased by 10% year-over-year in years 3 through 5



5. Access to Service



Community Collection Model
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● Interchange to work with other PROs/Yukon government to deliver 
equivalent service as in Yukon 2022 recycling report (next slide)

● Will also work with Yukon/local governments, FN, businesses, generators, 
other PROs to better define reasonable and free access to collection 
facilities/services

● Will publish locations/operation hours of SWMFs that accept program 
materials on Interchange Yukon website

● Will publish calendar of scheduled HHW Day events on Interchange 
Yukon website



Community
Collection
(cont’d)
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Yukon Community Depots (“Y”) and HHW Day events 2022

1 Whitehorse HHW Days
2 Beaver Creek Y
3 Braeburn -
4 Carcross Y
5 Carmacks HHW Day
6 Champagne Y
7 Deep Creek Y
8 Dawson HHW Day
9 Destruction Bay Y

10 Faro HHW Day
11 Johnson’s Crossing -
12 Keno (Closed in 2022) -
13 Haines Junction HHW Day
14 Marsh Lake Y
15 Mayo HHW Day
16 Mount Lorne Y
17 Old Crow Y
18 Pelly Crossing Y
19 Ross River Y
20 Silver City -
21 Stewart Crossing -
22 Tagish Y
23 Teslin Y {***}
24 Watson Lake HHW Day



6. Environmental Outcomes
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Material Management
● Interchange commits to understanding existing End-of-Life Material 

Management and improving environmental outcomes wherever 
possible

● Planned collaborations for collection and transportation will result in 
reduced carbon and ecological footprints

● Robust consumer awareness program will increase knowledge of 
proper disposal methods, improve collection/recycling performance 

● Department of Environment will receive improved reporting on 
special waste management



7. Awareness
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Awareness Elements
● Accessible resources on program objectives, materials accepted, proper end-of-life 

handling (Interchange website, informational brochures, educational campaigns)

● Information on collection facility locations/accessibility (site directory on website, 
local government recycling guides/calendars, signage at collection points)

● Clear channels for inquiries/concerns via email or phone with prompt responses by 
Interchange staff

● Promotion of proper end-of-life disposal practices (educational initiatives, social 
media campaigns, collaboration with community organizations)



8. Fair Compensation
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Interchange Incentives

● SWMF Incentive paid to offset operating costs

● Infrastructure Grants offered to SWMFs to support 
improved facility standards

● Return Incentives paid to Registered Collectors and 
Processors to offset costs of transporting and managing 
materials



9. Next Steps

22

● Consultation open to July 31, 2024

● Three virtual information sessions (May 28, 
June 17 and July 16) – Register

● Two ways to provide input on the Plan
■ Complete easy online survey (preferred)
■ Send written submission to Will Burrows at    

wburrows@interchangerecycling.com

● Written submissions will receive a response

● All submissions recognized in consultation 
summary

https://www.surveymonkey.com/r/Yukon-Consult-Reg
https://www.surveymonkey.com/r/Yukon-EPR-Consultation
mailto:wburrows@interchangerecycling.com


interchangerecycling.com |  wburrows@interchangerecycling.com

Questions?

https://interchangerecycling.com/
mailto:dlawes@interchangerecycling.com
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